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In this chapter you will learn.

How this strategy to generate leads within 24 hours works.
First impressions count.

Your LinkedIn profile preparation checklist.
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Scripts to use.
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How this Strategy to Generate Leads in 24 Hours Works!

You send your connections a personalised self made video

directly from your phone.

The video invites your ‘connection’ to join you on a

‘Get to Know You Call’

to see how you can help and support each other!
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How the Strategy to Generate Leads in 24 Hours Works!

Your connection then books a call with you via your Calendar,

at a time that suits them, from the times that you have available...

(¢
g

FORMULA


https://www.results-formula.com/

How the Strategy to Generate Leads in 24 Hours Works!

This strategy applies to and can be used with

New or recent connections,

& connections who recently commented on your posts!
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Useful Tools...

Useful, but not essential...

You can still create good videos
without these tools!
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First Impressions Count!

When you raise the interest of your connections

and they want to know more about you,

obviously they will visit your Linkedin profile.
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First Impressions Count!

So the question is

What are they going to see?

That will create the right impression of you!
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Important!

Prepare your LinkedIn Profile
to create a good impression of you

towards your prospects.
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Your Linkedln Profile Preparation - Checklist.

Is your profile completed to the level of All Star?
Does your profile have a banner image that includes a ‘Key benefit statement’ aimed at your target
audience?

Do you have a good face picture? Preferably tested with www.photofeeler.com

Do you have a strong headline that outlines what you do and offer?

Is your profile written using the W,1,1,FT. formula (What’s In it For Them?)?

Have you checked how well the 1%t line of your ‘About’ section displays on a Mobile or Cell device?

Have you included your contact details at the end of both your ‘About’ and ‘Experience’ sections?

Have you added a Featured Section that includes Social Proof, ideally video testimonials?

Have you added media that adds value to your audience under your Experience sections?

Do you have a reasonable number (20 +) of written Recommendations on your profile?

Are you posting content that ‘Adds Value without Selling’ to your audience? &) )/
'

Do you have an account with Calendly or similar for people to schedule appointments with you?
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You can never have too much!
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A Question I’'m Often Asked!

Can | still use this strategy if | don’t have enough

Social Proof, Recommendations etc?

Answer:
Yes you can!

It still works,
although the more social proof you have the better!
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Video Script for those Who Commented on Your Post

Send this Video Message within 24 hours of your connection commenting on your post.

Hi (Add there first name here)
It’s (Add your name)
| just wanted to say ‘thank you’ for your recent comment on my post about (Add reference to your post, your post

title, headline etc)

| had a quick look at your LinkedIn profile and I’'m interested to know more about you and what you do,
so I’'m wondering, are you open to getting on a Zoom call, to get to know each other a little better

and see if we can help support each other?

| promise we’ll keep the call in the ‘No Sales Zone’ and I'll make it easy and send you my Calendar link so you can

set up a time that works for you.

Thanks (Add their first name) have a great day & bye for now! (7 )
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Video Script for Your Linkedln Connections

Send this Video Message a few days after you have sent your ‘Thank You for Connecting” message.

Hi (Add there first name here)
It’s (Add your name)
| just wanted to say it’s good to be connected to you,
| had a quick look at your Linkedin profile and I’'m interested to know more about you and what you do,
so I’'m wondering, are you open to getting on a Zoom call, to get to know each other a little better

and see if we can help support each other?

| promise we’ll keep the call in the ‘No Sales Zone’ and I'll make it easy and send you my Calendar link so you can

set up a time that works for you.

Thanks (Add their first name) have a great day & bye for now!
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Here are 2 Examples.

1.) Send this type of video message to a connection
who recently commented on your post.

2.) Send a video message like this to a new connection, just a few days after
you’ve already sent your ‘Thank You for Connecting’ message.
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Video1-To a
connection who
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Video 2 —To a new
connection a few days
after your Thank You

for Connecting El\i §

—
~
~y

message. :

SN

o~

.
'/


https://www.results-formula.com/

The Secrets to Creating a Good Video!

Start with your 15t video, then do another, and then another!

Everybody Improves with Practice!

The more videos you do, the better you will become,

the better your videos will be...
@
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Tools to Use.

1) Your iPhone, Android or similar phone.

2) A Calendar appointment setting App or similar.

a. Calendly at
b. Sprintful at
c. Vocus at

d. Hubspot at

3) Zoom at

© 2024 Results Formula

https://calendly.com/

https://sprintful.com/

https://vocus.io/product/calendar

https://www.hubspot.com/products/sales/schedule-meeting

https://zoom.us/
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A Quick Re-Cap.

After this chapter you should understand more about
1) Preparation of your profile before you send a personalised video to your prospects.

2) What to say in your video.
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Your Objective.

Everybody Improves with Practice!
Every time you record a video and send it to your prospects, each time you do a call, you

will become better and more confident with this approach and the strategy in general.
Change the approach whenever need to and the results will come!

The more videos you send, the more appointments people will make with you,

the more calls you will do = the more sales you will generate.
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Remember:

The Fastest Way to Achieving
Results is to Apply.

Just Get Started and Implement.

Q-:(A’f


https://www.results-formula.com/

Copyright Notices

Copyright ® 2024 by Derick Mildred & Results Formula. All rights reserved.
This publication is copyright, no part may be reproduced by any process except in accordance with the provisions of the Copyright Act 1968 and with the express permission of Derick Mildred and Results Formula.

No part of any of the information contained within this workbook and publication may be reproduced or transmitted in any form by any means, mechanical or electronic, including printing, photocopying and or recording, or
by any information storage and retrieval system, without the express permission in writing of either Derick Mildred and or Results Formula.

Published by Results Formula.
6/18 Westbury St

East St Kilda

Victoria. 3183

Australia

Email: contact@results-formula.com

Legal Notices

While all attempts have been made to verify information provided in this module/workbook or publication, neither the author nor the publisher assumes any responsibility for errors, omissions or contrary interpretation of
the subject matter herein.

This workbook and publication and its contents is not intended for use other than that which it is intended. The publisher wishes to stress that the information contained herein may be subject to varying state and/or local
laws or regulations. All users are advised to retain competent counsel to determine what state and/or local laws or regulations may apply to the user's business.

The purchaser or reader of this module/workbook or publication assumes responsibility for the use of these materials and information. Adherence to all applicable laws and regulations, both federal, state and local,
governing professional licensing, business practices, advertising and all other aspects of doing business in Australia or any other jurisdiction, is the sole responsibility of the purchaser, reader and or user.

The author and publisher assume no responsibility or liability whatsoever on the behalf of any purchaser, reader or user of the information contained within the publication.



The unauthorized reproduction or distribution of a
copyrighted work is illegal. Criminal copyright infringement,
including infringement without monetary gain, is

investigated by the FBI and is punishable by fines and
federal imprisonment.
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